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THE 

IMPORTANCE OF 

DIGITAL BRAND

“Everyone you meet 
has an impression of 
you, whether you are 
an MBA student, 
executive, or self-
employed 
professional. It 
doesn’t matter if you 
interacted with them 
on LinkedIn, over 
email, in-person, or a 
combination. They 
have a specific 
impression of who 
you are.”
 
- Strategic personal 
branding & how it 
pays of, Indiana 
University



STEP 1: DETERMINE 

WHERE YOU WANT 

TO STAND AS A 

DIGITAL LEADER

Close your eyes. Envision your career. 

And picture five people who have 

your dream job. Which tools are those 

five people using online? Is it a . . .

 

Personal blog?

Personal website?

LinkedIn?

Twitter?

Facebook?

Instagram?

 

Check out those five individual’s most 

recent digital content. Try to adapt a 

few of their strategies to your own 

content. Then keep going and make it 

your own.

 

If you want to be a digital leader, you 

must first define your own brand. To 

get started, answer these questions.

 

1. What story do you want to share?

2. What makes you different?

3. What are three traits that will 

define your online and offline brand?

4. What's the future of you?

 

 



STEP 2: FIND YOUR 

DIGITAL IDENTITY

When building your personal brand, it 

is important to understand what type 

of digital identity resonates with you. 

This helps you have intention and 

strategy behind the type of stories, 

content, and information you share to 

help you position yourself as an expert 

in a desired field or industry. 

 

Why do we share content? Whether it 

is personal or to build a professional 

digital reputation, here are some 

reasons we share on social media. 

 

- To bring valuable and entertaining 

content to others

- To define ourselves to others

- To grow our relationships

- To find self-fulfillment

- To get the word out about causes or    

brands

 

How do we share content? Everyone 

has different communication styles, 

and that includes digital styles. You 

have to decide where you fall on the 

spectrum digital identities. Consider 

ranking the six identities in the next 

section to find your digital sweet spot.

 

 



THE 6 TYPES OF 

DIGITAL IDENTITY

 

 

 

 

 

 

 

 

 

 

 

 

Altruists 

 

Altruism is the act of looking out for 

the well-being of others. Altruists 

share content to be helpful generally 

through email and on Facebook and 

Twitter. If this identity resonates with 

you then you should consider curating 

and creating content that helps 

others in your field or industry. For 

example, if you work in finance or 

accounting, you may want to share 

content that helps your followers 

understand new tax laws to get the 

most back on your tax return this year 

or advice 5 things to consider when 

opening a personal E-trade account. 
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THE 6 TYPES OF 

DIGITAL IDENTITY

 

 

 

 

 

 

 

 

 

 

 

 

Careerists 

 

A careerist shares content online to 

build a strong professional reputation. 

Often times careerists post and 

engage mostly through LinkedIn, 

email, and Twitter. Their content is 

well thought out, high-quality, and 

provides very relevant, tactical 

information within their field.
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THE 6 TYPES OF 

DIGITAL IDENTITY

 

 

 

 

 

 

 

 

 

 

 

 

Hipsters

 

A hipster shares cutting edge and 

creative content that builds their 

identity. If you are a hipster you are 

one of the first to share insight or 

ideas into a new trend, innovation, or 

news within your industry. You are 

also creative in your approach to how 

you share content. You may have a 

YouTube channel that you post to 

weekly or monthly, experiment with 

Facebook or Instagram live, or use 

Instagram and all it’s features to 

share your work and expertise.
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THE 6 TYPES OF 

DIGITAL IDENTITY

 

 

 

 

 

 

 

 

 

 

 

 

Boomerangs

 

Boomerangs share content to get a 

reaction from others or seek 

validation. If you are a boomerang, 

you post seeking some type of 

reaction. In a professional 

environment, you may want to create 

and post content that takes a stance 

or “pokes the bear” on an issue. At the 

same time, you want to protect your 

digital reputation and be cautious 

about the topics you decide to post 

about. Find a conversation starter 

that is relevant and will spark a 

reaction.
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THE 6 TYPES OF 

DIGITAL IDENTITY

 

 

 

 

 

 

 

 

 

 

 

 

Connectors

 

A connector uses social media to 

make connections for themselves and 

for others. This can be done through 

email, LinkedIn, Facebook, as well as 

other digital platforms. A few tips to 

consider if you are a connector:

 

Don’t automate your connection 

strategy. Meaning, don’t create an 

autobot response on Twitter when 

someone follows you, or send an 

automated introduction note or 

message on LinkedIn. Make it 

personal, and don't ask for anything 

too big.
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THE 6 TYPES OF 

DIGITAL IDENTITY

 

 

 

 

 

 

 

 

 

 

 

 

Selectives

 

A selective puts a lot of thought into 

their content. They consider what they 

share, when they share, and who they 

share it with. This is a good digital 

identity to embody if you have a great 

“business” objective (i.e. launching a 

new product/service, re-branding 

yourself, going for a promotion, etc.)

 

However, one thing you want to keep 

in mind is to not overthink your digital 

identity too much. If you become too 

selective and never post it may take a 

longer time to grow your digital 

brand.
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THE 6 TYPES OF 

DIGITAL IDENTITY

Finding the Right Match

 

Which of the six digital identity camps 

do you fall into? Remember! you do 

not have to fall into just one digital 

identity. At times you may be more of 

a connector or more of a hipster.

 

In addition, you may be more of a 

Selective with what you post on 

Linkedin while also being a 

Boomerang on Twitter or Facebook. 

It’s ok if your digital identity evolves 

over time as long as your branding 

and intention across platforms 

remains fairly consistent.

 

 

 

 
 



STEP 3: DOCUMENT 

YOUR WORK AND 

CAPTURE YOUR 

EXPERIENCE

Now that you know how you like to 

share . . . start posting! The world 

won’t know what you’re up to unless 

you keep them in the loop. Showing 

30 seconds of work can have a direct 

impact on your career. In the limitless 

connection economy, you never know 

where opportunity might arise, so lay 

it all out on the (digital) table!

 

Take 30 seconds to build your brand, 

make a connection, or share what you 

are working on. You could spend 30 

seconds on: 

 

- Writing a Facebook post breaking 

down something that happened to 

you professionally (good or bad)

- Sending out a tweet to respond to 

or connect with a stranger

 

30 seconds doesn’t take a lot of time 

out of your day, but it does shape the 

digital impression you’re leaving on 

your audience. Keep yourself relevant 

in the mind of your followers. 

 

 

 



STEP 4: HARNESS 

DIGITAL 

STORYTELLING FOR 

YOUR CAREER

Keep in mind that a refined digital 

presence provides many opportunities 

for:

 

- Leads to new business opportunity

- Connections with more experts in 

your sector

- Finding a job

- Leveraging thought leadership and 

expertise

 

So get started! Post, tweet, send that 

email! The world is waiting, and it 

wants to see your new digital brand--

fumbles and all. 

 

Treat social media as a dart board. 

Don’t fret over being perfect. As long 

as your posts are close to the center 

of the dart board, you’re golden. New 

connection, job, and thought 

leadership opportunities are waiting. 

You just have to show the world who 

you are.
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The Niche Movement tackles more than digital 

branding. Your personal brand is a means to an 

end. Our movement is powered by a community of 

young professionals devoted to helping you find 

the work you love. So take our tools to find a job 

that will make your Monday blues go away. 

 

For more resources, podcasts, and guides, go to 

http://www.thenichemovement.com/.

READY TO FIND YOU NICHE?


