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1st story: 

A little audacity mixed with some creativity 

connects me to national #ladyboss



November 13, 2014



“Who cares about the soda, 
if you don’t feel good where 
you work and don’t believe 
what leadership is saying to 
you, no can of Coke will fix 
that for you.” 
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We now live in a world 
of the limitless 
connection economy. 



2nd story: 

Discovery on social leads to global business opportunity



Video
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Social media is not private and that’s ok. 

But we must use common sense and be smart. 



Kayla Amanda



“Everyone you meet has an impression of you, 
whether you are an MBA student, executive, or 

self-employed professional. 

It doesn’t matter if you interacted with them on 
LinkedIn, over email, in-person, or a 

combination.  

They have a specific impression of who you 
are.”

-Strategic personal branding & how it pays of,  
Indiana University



WHY DO WE SHARE OUR DIGITAL IDENTITY? 

1. Altruists - share content to be helpful. (Facebook, Email)

2. Careerists - share to build a professional reputation. (LinkedIn, Email)

3. Hipsters - share cutting edge & creative content that builds their identity. 

(Facebook, Twitter, Instagram)

4. Boomerangs - share content to get reaction from audience, seeks validation. 

(All platforms)

5. Connectors - share content to stay connected with others & make plans. (All platforms)

6. Selectives - put more thought into what they share & with whom they share it. (Email)
-The Personal Brand Starter Kit - Everyone Social



Megan Gebhart



29 cities - 7 countries - 52 new connections





MEET MY COUSIN LEAH.

TCNJ CLASS OF 2017 - JOURNALISM

SYRACUSE SCHOOL OF COMMUNICATION 

MASTERS - MAY 2018 

INTERNSHIPS, RA, ON-CAMPUS MEDIA JOB





DOCUMENT YOUR WORK 
&  

CAPTURE YOUR EXPERIENCE 



30 seconds of work
can have direct impact on your 

career





LinkedIn Portfolio Items, Posts, Comments
-250 Word Recap of Blackburn Lecture 

-Project/Case Study Summary

-Progress, success, win within student org.

-“Professional selfie” from networking event



Stories, Posts, Hashtags, DM
- Leadership Quote of the Day/Week/#MondayMotivation

- BTS of your class

- Highlight leaders to follow on Instagram

- “Professional selfie” from networking event



Tweets, Moments, Trends
- Leadership Article or Story of the Day/Week/#MondayMotivation

- Create FYDP hashtag for class to follow (i.e. #FYDP22)

- Create Twitter Lists of leaders to follow

- Use Moments to recap an event on GW or DC area



Pick your platform.  
Grandma friendly.

Employer friendly.

FYDP (Dania) friendly.





WHAT STORY DO YOU WANT TO 
SHARE  

AND MAKES YOU DIFFERENT? 



WHAT ARE THE 3 TRAITS  
THAT WILL DEFINE YOUR  

OFFLINE AND ONLINE BRAND?



WHAT’S THE FUTURE OF YOU?
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